
H P E  D I G I T A L  G A M E  C H A N G E R S

THE SHOW MUST 
GO ON
Velocix enables smooth delivery of 
on-demand and live streaming services, 
even in the midst of a global pandemic

INDUSTRY:  MEDIA AND 

COMMUNICATIONS 

REGION:  UNITED KINGDOM

VISION

Entertaining and informing the 
world—even during a global 
pandemic.

STRATEGY

Velocix supports its customers when 
they need it most by proactively 
investing in reliable telecom solutions 

OUTCOMES

• Delivers reliable online streaming 
services, even under extreme 
loading

• Increases performance density 
by 4x

• Provides incremental revenue 
generation opportunities for 
streaming service providers

Summer 2019. Movie theaters were packed with audiences eager to see the latest 
blockbuster films. Restaurants served hungry customers. Sports stadiums teemed 
with rowdy, passionate fans.

Then, in winter of 2020, everything changed. A global pandemic gripped the planet. 
Movie theaters went silent. Restaurants closed their doors. Stadiums sat empty. 
Stay-at-home orders were implemented and work-from-home became reality.

Yet, every challenge presents new opportunities. During the pandemic, more and 
more people around the world turned to online streaming to fill the entertainment 
void by watching movies, television, and the news on TVs, computers, or other 
connected devices. 

The unforeseen spike in demand for streaming services quickly impacted content 
service providers, and the companies that support them. That includes Velocix, the 
world’s leading supplier of carrier-grade IP video streaming technology.

“We knew COVID-19 was having a big impact on our industry when we received 
calls from several of our large customers indicating that stream traffic had gone up 
by 30 to 50% over the course of just a couple of weeks,” said Jim Brickmeier, Chief 
Product and Marketing Officer at Velocix.

“The world hit the fast-forward button on technology adoption, with TV viewing and 
multiscreen viewing all increasing dramatically during the quarantines,” he stated.

Delivering on demand

Velocix is a leading supplier of IP content delivery network (CDN), cloud-based video 
recording, and video advertising software, serving large video service operators 
around the globe. Essentially, Velocix provides the foundational technology that 
service providers use to stream content to their customers and monetize it with 
personalized advertisements.
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“The majority of our customers are large telco, cable, satellite, 
and broadcast operators that deliver streaming services and 
video recording services to consumers—typically commercially 
focused or revenue-generating services,” explained Brickmeier.

Velocix is dedicated to providing networking hardware 
and best-in-class solutions to their customers. To do so, 
they partner with leading OEMs like HPE. The company’s 
partnership with HPE began in 2009—a relationship that 
remains strong today. “We have enjoyed a long relationship 
with HPE,” Brickmeier confirmed, “and it’s been a successful 
one. HPE enables us to satisfy the demanding needs of our 
customer base by providing us with leading-edge technology 
at competitive prices, as well as using their global supply 
chain to reliably deliver hardware capacity when and where 
we need it. Pair that with exceptional service from their sales 
and support teams, and you have the makings for a long and 
strong partnership between our companies.”

The right platform

To provide an IT foundation to run its application, in 
2019 Velocix upgraded their network platform to new, 
AMD-powered HPE ProLiant DL325 Gen10 servers. 
“Essentially, our customers buy the servers from us, and we 
provision it within their data center,” explained Brickmeier. 
“HPE ProLiant DL325 servers are a good fit for our 
application, delivering the peak performance, reliability, and 
low cost of ownership that this industry requires.” 

 “Our customers want to have as much capability or capacity 
as possible within a small footprint that easily fits their 
data centers,” said Brickmeier. “The HPE ProLiant DL325 
platform allowed us to reduce the physical footprint of our 
traditional appliance from two rack units to one—a 50% 
savings straightaway.”

He continued, “Improvements in performance density and 
efficiency of the systems that we implement are attractive 
to our customers who are now facing much higher traffic 
volumes across their networks. Having a more powerful 
platform with higher capabilities allowed us to increase the 
amount of throughput. We were able to significantly reduce 
the cost of delivering a stream, thereby, reducing the total cost 
of ownership.”

While the introduction of new vaccines hopefully signals 
the end of the COVID-19 pandemic, Velocix believes the 
post-pandemic interest in video streaming is here to stay. 
“People are watching more content on more devices than 
ever before,” said Brickmeier. “With mobile viewership on the 
rise and the rollout of 5G mobile networks expected to drive 
even higher stream viewership in the coming years, the future 
for video streaming technology is bright.” Customers can be 
rest assured that Velocix and HPE will be behind the scenes 
working together, helping service providers connect millions 
of consumers around the globe with the sports, news, and 
entertainment content they love to watch.

The world hit the fast-forward button on 
technology adoption, with TV viewing and 
multiscreen viewing all increasing dramatically 
during the quarantines.”
–  JIM BRICKMEIER, CHIEF PRODUCT AND MARKETING OFFICER, VELOCIX
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High ratings for reliability

When families gather to watch a program at home—whether 
on-demand or live—they expect the service to be delivered 
immediately at the push of a button. Any issues or delays 
in content delivery reflects poorly on the service provider, 
making it vital that their technology delivers with the lowest 
possible latency and the highest degree of reliability.

Velocix’s software technology, which runs on HPE servers, 
provides the foundation for delivering and monetizing live 
television, on-demand video, and time-shifted TV services.

“Viewers expect these services to be uninterrupted,” said 
Brickmeier. “Video is a mission-critical application. You cannot 
have a singular server failure or a network card failure or any 
issues occurring that present themselves as an interruption 
in service to the customer. We have an obligation to our 
customers to make sure that our systems are stable and 
always accessible. That’s what we mean when we say we build 
carrier-grade software.”

Moving to HPE ProLiant DL325 servers prior to the pandemic 
proved to be a fortuitous decision. Despite the rapid increase 
in demand for online streaming—including movies, TV shows, 
news, and content to support online learning—impact on 
Velocix solutions and technology was negligible.

“Our customers’ networks have been remarkably stable,” he 
admitted. “The resiliency features intrinsic in our software 
have allowed us to showcase some of the capabilities of our 
platform and show how it performs under extreme loading.”

A welcome diversion

Throughout 2020, as the world continued to focus on 
overcoming the pandemic, Velocix and its customers 
collaborated to deliver the entertainment and information 
their viewers craved.

“We’re working closely with our customers to make sure they 
have the software licenses and infrastructure required to scale 
up their services,” said Brickmeier. “We’ve been also offering 
enhanced managed services and monitoring to make sure that 
any issues that might occur as a result of the increased traffic 
are identified and resolved quickly.”

The platform also offers additional revenue opportunities for 
streaming service providers. For example, the Velocix solution 
automates the process of inserting personalized ads into 
video streams, allowing providers to monetize those streams 
more effectively. 

“Advertisers are willing to pay more to reach their intended 
target audience,” said Brickmeier. “Placing ads that are more 
relevant and interesting to the viewer generates better results 
for advertisers and less wasted ad inventory, giving streaming 
operators a way to boost their video revenues.”

Velocix also supports cloud-based digital video recording 
services, giving streaming operators another way to drive 
revenue growth by selling additional storage capacity to their 
customers without adding DVR hardware in their home.
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We were able to significantly 
reduce the cost of delivering a 
stream, thereby reducing the 
total cost of ownership.”
–  JIM BRICKMEIER, CHIEF PRODUCT AND MARKETING 

OFFICER, VELOCIX

Streaming into the future

In 2020, what used to be a nice-to-have service quickly became a necessity in many 
households, as video streaming provided families around the world with a 
much-needed break from the stress and uncertainty of the pandemic. There’s little 
doubt that as the world moves onward and heals from COVID-19, streaming will 
continue to be part of their daily lives.

“One key takeaway from this experience is how important streaming video has been 
in keeping the world at large connected, informed, and entertained,” Brickmeier 
concluded. “That ability to connect people is great motivator for us. From Velocix’s 
perspective, it is an imperative to continually innovate and improve our products so 
we can help our customers deliver the best entertainment experience to millions of 
their customers around the globe.”

EXPLORE MORE

 FIND more Digital Game Changer stories

hpe.com/servers

SOLUTION
• HPE OEM Program

HARDWARE

• HPE ProLiant DL325 Gen10 
servers

SOFTWARE

• HPE OneView

• HPE Integrated Lights-Out (iLO)
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